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Enjoy reading!

Hello! I’m Subo! I will
guide you in getting to know the

Visual Communication Design program of
Petra Christian University Surabaya.
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Foreword
All praises to our Heavenly Father for the completion of 

the guidebooks of the Visual Communication Design 

(Desain Komunikasi Visual – DKV) program, Fashion and 

Textile Design (Desain Fashion dan Tekstil – DFT) 

program, and the International Program of Digital Media 

(IPDM). Thank you to every contributor for their efforts 

and support for the creation of this book, especially the 

Brandcomm Lab. Team. We also convey our gratitude to 

Petra Christian University that has continuously 

supported the activities of our lecturers and fellow 

Petranesian and to all parties we are unable to name 

one by one. We thank Mr. Aristarchus Pranayama, BA, MA, 

who gave us his permission to use Subo as a character 

in this guidebook, creating a new feel and enthusiasm 

for its readers.
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Surabaya, August 27, 2021

Listia Natadjaja

Through this guidebook, new students, students who are 

currently studying, and lecturers can obtain clear, 

accurate, and trusted information about the profile, 

vision, mission, career prospects, and curriculum 

structure of our programs. We also hope that our 

domestic and international partners and alumni are 

updated about our DKV, DFT, and IPDM programs which 

are currently advancing along with the demands of the 

times and striving to accommodate the requirements of 

the global industries through the new curriculum, OBE 

LEAP 2020.

Finally, we hope that this guidebook can guide students 

in their studies. I hope you enjoy reading, relishing, and 

getting to know us. Thank you for being a part of our big 

family, the DKV, DFT, and IPDM programs of Petra 

Christian University.
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The Visual Communication Design Programme of 

Petra Christian University (DKV UK Petra) was 

established in Surabaya in 1998. Visual Communication 

Design (DKV) is an advancement of advertising art and 

graphic design. DKV integrates sensibility and 

language to express an idea or message through 

many visual forms to the audience. These forms and 

media are not limited to printed or digital display but 

also a strategy to communicate messages effectively. 

The visual communication designer is expected to be a 

problem solver in the fields of design and 

communication. DKV UK Petra has brought forth many 

graduates who are working in the national creative 

industry.
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DKV UK Petra has two new programs to keep up with the 

interests and needs of future students: the International 

Program in Digital Media (IPDM), which is a 2+2 year of a 

double degree program with the Digital Contents Division of 

Dongseo University, South Korea (earning the title of S.Ds. and 

B.Sc.) and the Fashion and Textile Design (DFT) launched in 

2018.

The graduates of DKV UK Petra will earn the title Bachelor of 

Design (Sarjana Desain or S.Ds.). Students will undergo four 

years of study and take 144 Credits. DKV students will have the 

ability to work in many creative industry fields, such as 

advertising, production house, multimedia, graphic design, 

packaging, branding, event organizer, illustration and comics, 

art and craft, printing, editorial and publication, fashion, 

animation, film, special effects, photography, digital imaging, 

web and interactive media, game, etc.
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Vision
Mission
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To be a Visual Communication Design Program in Indonesia that 

conceptually, creatively, innovatively, and sustainably contribute to 

answering the rapidly changing demands of local and global 

communities based on Christian values.

Cultivating and bringing forth Visual Communication Design graduates who are capable 

of becoming independent, professional, caring, and ethical learners through:

The Vision of the Program

The Mission of the Program

Excellent-quality learning methods, by prioritizing visual-thinking 

concepts, creative strategies, and innovative approaches in solving 

problems, committing to Christian values

1

A curriculum that is adaptive and proactive in fulfilling the requirements 

of brand communication strategies in the advancement of the 

knowledge of visual communication design

2

Service-learning programs that continuously apply the insights of visual 

communication design to design problems in the community3
Cooperative network enhancement programs in the field of design with 

academics, businesses, communities, the Government, and the media4
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Graduate
Prospects

12Visual Communication Design Guide Book



5K
Capable of continuously advancing the study of

visual communication design, both independently and collaboratively.
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5K
Excellent Character

Conceptual

Creative and Innovative

Continuity

Collaborative
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Excellent Character
A designer who is independent, resilient, competitive, responsible, sensible, adaptive, and 

responsive in implementing Christian values. (P, E, T, R, A)

Conceptual
Capable of thinking comprehensively to apply visual communication design in solving 

problems in the local and global communities, now and in the future. (P, E, A)

Creative and Innovative
Capable of implementing creative ideas which prioritize innovation in applying brand 

communication strategies in the aspects of design. (P, E, T, A)

Continuity
Capable of developing and optimizing the potential of multidisciplinary networks in the 

problem-solving process in the field of design as a part of self-development and 

contribution to the community. (P, E, T, R, A)

Collaborative
Capable of creating artworks and using them for positive developments and bringing 

continuous impacts for oneself, the alma mater, and the community. (P, E, T, R, A)
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Career
Prospects
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Career
Prospects
Many professions are available after graduating 

from DKV UK Petra.
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Art Director

Design Consultant

Comic Artist

Videographer

Animator

Photographer

Content Creator

Copywriter

Strategic Planner

Creative Director

Creativepreneur

Illustrator

Graphic Designer

Brand Consultant

Layouter

Digital Imaging Artist

Event Planner

Game Designer

Film Director
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Curriculum
Structure
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The dynamic scientific and technological development 

encourages DKV UK Petra to adjust its curriculum. For the 

2020/2021 academic year, our curriculum has evolved into the 

Outcome-Based Education Leadership Enhancement Program 

(OBE-LEAP). This new curriculum is in line with the provisions of 

the Directorate General of Higher Education (DIKTI). There are 

four OBE-LEAP course paths available for students in their 7th 

and 8th semesters, namely the Global Exposure (Double Degree, 

in cooperation with Saxion University), Research Innovation, 

Creative Industry Internship, and Community Engagement.

2020
Curriculum

The
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TOTAL CREDITS 20

TOTAL CREDITS 20

Design Elements and Principles 5

History of Indonesian Culture 2

Basic Typography 4

Drawing 3

Religion & Meaningful Life 4

Indonesian Language 2

1st Semester

Design Exploration 5

Art History 2

Visual Semiotics 2

Digital Typography 4

Digital Graphics 2

Basic Illustration 3

Pancasila 2

2nd Semester

Core Courses

Skill Courses

Supporting Courses

LEAP Courses

General Basic Courses

Course Name Credit

Legends

Prerequisite Course

Prerequisite Course, Min Grade C

21 Visual Communication Design Guide Book



TOTAL CREDITS 19 TOTAL CREDITS 20

Visual Branding 5

Graphic Technology 2

Research Methodology 2

Seminar 4

Conceptual Photography 2

Creative Writing 3

Professional Ethics 2

4th Semester

Design Thinking

Graphic Production Process 2

Aesthetics 2

Basic Photography 2

Digital Interface 2

Applied Illustration 3

Visual Composition 3

3rd Semester

5
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TOTAL CREDITS 19

TOTAL CREDITS 20

Visual Communication Media 5

Creative Idea Communication 4

Design Psychology 2

3D Modelling 3

Audio Visual 3

Civic Education 2

5th Semester

Brand Communication Strategy 5

Design Sociology 2

Design Appreciation 2

Creative Industry Management 2

Motion Graphics 3

Cross-Disciplinary Course 2

Elective Courses 4

6th Semester

Elective Courses:
Visual Studies, Art Therapy, Advertising, Event Organizing - Brand 
Activation, Creativepreneurship, Branding, Packaging, Komik, 
Street Art, Applied Photography, Digital Imaging, Infographic, 
Graphic Illustration, Animation, Web Design, Game Design, Film 
Production, Visual Effects (VFX), Conceptual Fashion, Fashion 
Accessories.

Mata Kuliah Core

Mata Kuliah Keahlian

Mata Kuliah Pendukung

LEAP Courses

Mata Kuliah Dasar Umum (MKDU)

Nama Mata Kuliah SKS

Legenda

Mata Kuliah Prasyarat Pernah Mengikuti

Mata Kuliah Prasyarat Wajib Lulus
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TOTAL CREDITS 14

TOTAL CREDITS 12Digital Leadership 2

Research Innovation Project

8

Global Exposure Courses

2

LEAP Project Report 2

7th Semester

Creative Industry Internship Experiences

Community Engagement
Based Research

Research Innovation Intellectual
Property Rights

2

Global Exposure Preparation

Creative Industry Internship Preparation

Community Engagement
Media Publication

Research Innovation Final Project

8

Global Exposure Final Project

2

LEAP Final Project Exhibition 2

8th Semester

Creative Industry Internship
Project and Report

Community Engagement Final Project

Research Innovation
Academic Publication

2

Global Exposure Project Presentation

Creative Industry Internship
Project Presentation

Community Engagement
Academic Publication
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5

2

1 6

Design Elements and PrinciplesDV4101

The Design Elements and Principles course is a basic core course in the 
Visual Communication Design (Desain Komunikasi Visual – DKV) 
Program. As a core course, it provides the knowledge about design 
basics required to create designs, specifically the basic elements and 
principles of visual communication design.

History of Indonesian CultureDV4217

The History of Indonesian Culture discusses the definitions, basic 
concepts, and development of culture in Indonesia from the prehistoric 
era to the popular culture in the cultural industry.

2

1
st

SEM Credit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio
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4
Basic TypographyDV4503

Basic Typography provides materials related to letter identification (type 
anatomy) and typography (knowledge). This course has two learning 
methods: lectures and studio. The lecture materials cover typography 
theories to equip the students with understanding and knowledge to be 
able to do their studio assignments. Students are expected to become 
proficient in identifying type forms and applying them in various media.

1 3

DrawingDV4607

Drawing explores the basic principles of visual elements and drawing 
techniques, hones visual sensibility, and trains proper drawing skills.

1 4

3

1
st

SEM
Credit

Credit

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Studio
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Religion & Meaningful Life

Indonesian Language

DU4161

DU4122

Faith and Meaningful Life is a mandatory course that aims to help 
students establish and develop the concept of a meaningful life, which 
means knowing the purpose of life and having the right global 
perspective in observing and evaluating many aspects of life.

This lecture has the purpose of giving the proper knowledge and 
understanding about grammatical use of Bahasa Indonesia or the 
Indonesian Language. It aims to help students in writing and giving 
formal presentations. Students are involved in writing activities since 
early in their studies, which means they can express their ideas and 
thoughts in written forms, from simple journals to theses. To enable 
students to write excellently, practice is necessary. Besides writing, 
students are also expected to present well, in terms of how they can 
perform a speech from what they have written. In simpler words, the 
Indonesian Language course helps students to write and deliver their 
writings properly.

2

2

4

2

1
st

SEM Credit

Credit

Hour(s)
Class

Hour(s)
Class
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5

1 6

2

Design ExplorationDV4666

Art HistoryDV4601

Design Exploration is an advanced course that applies design elements 
and principles in various 3D and 2D media. In this course, students 
explore the aesthetic (form) aspects of design without excluding the 
functional aspects. The examples of artwork produced in the Design 
Exploration Course are pop-up books, diorama, paper tole, paper 
quilling, installation (mini, room, outdoor, or nature), sculptures (such as 
from tapes, paper mache, ice cream sticks, fabric, paper, cardboard, 
wood, and used goods), children toys, costumes, and so forth.

Art History discusses the journey and growth of art in the Western and 
Indonesian prehistoric eras, identifying their characteristics, visual style, 
and relationship with art in the present.

2

2
nd

SEMCredit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Design Elements & Principles

Prerequisite Course
History of Indonesian Culture
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Visual SemioticsDV4608

2 Visual Semiotics discusses many theoretic concepts of semiotics, 
especially visual semiotics, which prioritize the basic elements and 
principles of visual communication design.

2

Digital Typography

Basic Illustration

DV4606

DV4247

4 Digital Typography provides lecture materials that encourage the 
development of letter-drawing skills and the sensitivity to type anatomy 
in designing digital letters. In several studio assignments, students are 
tasked to design digital letters and apply them in various media in line 
with the learning objectives.

3 Basic Illustration helps students to explore the basic principles of 
important elements in illustration works, draw human expressions and 
gestures, know several visualization techniques in illustration and 
perspective, and learn about the story elements in the drawing.

1 4

41

2
nd

SEM
Credit

Credit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Studio

Prerequisite Course
Drawing
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Digital GraphicsDV4605

2 Digital Graphics is a course for students in Semester 2. This course 
supports several other courses, such as Design Principles and Elements, 
Basic Typography, and Drawing. Digital Graphics helps students to 
understand the basic elements and principles of visual communication 
design by using vector and raster processing software.

2

PancasilaDU4101

2

2

The Pancasila course teaches Pancasila values and interprets Pancasila 
from its establishment to the present day, embraces Pancasila as the 
foundation of the State, Pancasila as the state ideology that unites the 
diversity of Indonesia for the sake of its perseverance, rejects foreign 
ideologies that conflict with Pancasila, respects the diversity in 
perspective, faith, and religion as well as original opinion/discovery of 
others, integrates the Christian faith as a part of the community and the 
state who is responsible in realizing an integral, fair, and democratic 
qualities in being an Indonesian and having upright morals, proper 
ethics, and great personality in completing assignments, working 
together, and having social sensibility.

2
nd

SEMCredit

Credit

Hour(s)
Class

Hour(s)
Class
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5

2 4

2

Design ThinkingDV4609

Graphic Production Process DV4221

Design Thinking guides students in learning and applying design 
thinking, a design methodology that provides a solution-based 
approach to solve problems in the designing process and product 
development in visual communication design. With a design thinking 
ability, the creation of visual communication design products or ideas 
are based on human needs and not mere assumptions. The outcomes 
of the Design Thinking Course are the ability to Empathize, Define, Ideate, 
create Prototypes, and perform Tests (evaluating the prototypes).

The Graphic Production Process prepares students with the knowledge, 
understanding, and ability to apply various digital printing aspects and 
processes from the layout to the final result on different paper media 
and formats as well as other media such as wood, ceramic, and 
fabric/textile.

2 2

3
rd

SEM
Credit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Studio

Prerequisite Course, Min Grade C
Design Exploration
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AestheticsDV4610

2 Aesthetics is a mandatory course that provides a fundamental 
understanding of art, aesthetics, and many concepts about the 
relationship between objects and aesthetics in the implementation of 
multidisciplinary values of humanities.

2

Digital Interface

Basic Photography

DV4694

DV4263

2 Digital Interface is a skill and theory course that gives students the ability 
to use software for desktop publishing and understand the basic 
principles of interface design and HTML and CSS basics.

2 Basic Photography is a course that provides students with photography 
skills using the DSLR camera and focusing on techniques that involve 
natural lighting (the sun). Furthermore, students are taught to develop 
simple photography concept ideas to be able to produce 
communicative photo visuals.

2

22

3
rd

SEM
Credit

Credit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course
Digital Graphic
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Applied IllustrationDV4248

3 Applied Illustration explores the means of implementing basic illustration 
principles that have been learned in the previous illustration course to 
create an imaginative and interesting illustration work that tells a story. 
This course trains the ability to imagine, process visual symbols, and 
create several interesting illustration works, such as stickers, T-shirt 
design, song lyrics visualization, caricature, comic arts, etc.

41

Visual CompositionDV4696

3 Visual Composition explores various topics related to the composition of 
many design elements based on the visual communication media, 
offline and online. This course taught about not only the types of layouts 
and their supporting elements but also the media characteristic where 
the layout is required, especially in terms of the coherence and layout 
requirements in the media. Therefore, students are expected to be able 
to create layouts that conform to the character of the media, such as 
posters, brochures, books, magazines, and websites.

61

3
rd

SEM
Credit

Credit

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course
Basic Illustration
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5

2 6

4

Visual BrandingDV4668

Graphic Technology

Research Methodology

DV4222

DV4231

Visual Branding is a course that discusses visual branding and 
communication, which will be combined with a visual branding 
designing process using various media. The expected outcome of this 
course is students’ abilities to create design elements that can provide 
communication solutions and be understood or in line with public 
perception.

Graphic Technology is a course that discusses a printing process which 
uses digital technology to prepare a final artwork that meets printing 
quality standards.

2 Research Methodology discusses data research and analysis, which will 
be helpful in the visual communication design and studies.

2 4

3

4
th

SEMCredit

Credit

Credit

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Design Thinking

Prerequisite Course
Graphic Production Process

Prerequisite Course, Min Grade C
Visual Semiotics, Aesthetics, Design Appreciation
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Conceptual Photography

Seminar

DV4264

DV4301

2 Conceptual Photography is an advanced photography course following 
the Basic Photography course, discussing the application of artificial 
lighting in photography, its application in outdoor and studio 
photography, and its implementation in designing a photography 
concept as well as its execution.

4 The Seminar is a mandatory course that provides students with the 
ability to create research proposals, a proposal for community service, a 
written idea proposal, an entrepreneurial proposal, and other proposals 
within the scope of the Student Creativity Program (Program Kreativitas 
Mahasiswa – PKM)

1 2

2

4
th

SEM
Credit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Research Methodology

Prerequisite Course
Basic Photography
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Creative WritingDV4315

3 Creative Writing is a course that explores the way to express a creative 
idea in writings which will become a work that is tuned to the needs of the 
target audience and the objectives of that writing. This course provides 
students with the basic knowledge that can be further developed in 
other courses in the following semester. During the study, this course will 
branch into two specifications: creative writing and technical writing, 
which aim to help students to advance their comprehension and learn to 
creatively write for many purposes.

41

Professional EthicsDU4163

2 Professional Ethics is a lesson that helps and trains students to be able to 
evaluate and create a constructive solution for many dilemmatic issues 
in the workplace based on global Christian insights.

2

4
th

SEMCredit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Religion & Meaningful Life
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5

2 6

4

Visual Communication MediaDV4669

Creative Idea CommunicationDV4662

Visual Communication Media introduces the ways to understand the 
characters and desires of the target audience to determine media 
selection strategies and their relevance to the product/brand that suits 
them, both offline and online.

Creative Idea Communication encourages students to generate original 
and communicative ideas through a process of idea exploration 
focusing on problem-solving in the community. Students are also 
encouraged to apply the execution methods or craftsmanship to 
motivate them to actively participate in competitions related to the 
creative industry.

2 4

th

5
SEM

Credit

Credit

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Visual Branding
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Design PsychologyDV4663

2 Design Psychology is an introduction to the creation, appreciation, and 
learning process to understand design psychology, aiming to introduce 
career choices for students, increase student awareness, and improve 
student adaptability when working in a social environment. The Design 
Psychology Course also builds self-esteem, understands personalities, 
and improves self-introspection to enhance student creativity in finding 
a solution to solve problems in the disciplines of design.

2

3D ModellingDV4651

3 3D Modelling trains the ability to visualize ideas into the 3-dimensional 
(3D) form by understanding theories and principles of 3D forms in space 
and creating a 3D form, both physically and virtually. The materials 
learned in the class are an expansion of the competence gained in the 
Basic Illustration course.

41

5
th

SEM
Credit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio
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Audio Visual

Civic Education

DV4612

DU4164

3 Audio Visual delves into the use of audiovisual media in the 
communication process. The materials learned advances from the use 
of photography as a recording media to capture moving images and 
arrange the planning stages of audiovisual and cinematography 
pre-production, production, and post-production which include 
understanding shots along with their types and use, camera angles, 
camera movements, composition, cutting (editing), continuity, lighting, 
and audio arrangements.

2 Civic Education (PKn) covers the essence of being an Indonesian, helps 
students become a person with Indonesian characters, builds a sense of 
nationality, and grows love for the Indonesian homeland. It aims to 
produce graduates or professionals who are a part of the Indonesian 
community, educated about Indonesia, have the personality and sense 
of an Indonesian, and love Indonesia. That way, students become smart 
and good citizens in the democratic life of the community, nation, and 
state.

1 2

2

th

5
SEM

Credit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Passing Requirements
Pancasila
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5

2 6

Brand Communication StrategyDV4670

Brand Communication Strategy is a course that guides students in 
creating solutions to communicate brands. With a background in visual 
communication design, students are provided with knowledge about 
brand strategy, marketing, communication, and creative execution 
equivalent to working on real projects (industry) through the 
rejuvenation of a product’s marketing strategy.

2
Design SociologyDV4613

Design Sociology is a mandatory course that provides the fundamentals 
to understand design concepts in their relation to the community. 
Students are first introduced to sociology concepts, and later they can 
use the concepts in observing and analyzing design phenomena in the 
community.

2

6
th

SEM
Credit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Visual Communication Media
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Design AppreciationDV4664

2 Design Appreciation is a course that introduces and identifies the visual 
side of design, starting from visual technology, social and cultural 
development, and communication graphic technology. Moreover, 
students also learn to comprehend visual aspects as hidden messages 
or text by applying a simple semiotics analysis.

2

Motion Graphic

Creative Industry Management

DV4698

DV4699

3 Motion Graphics helps students learn about movement in graphics as 
an element of visual communication, understand the principles of 
movement in graphics, and train their technical skills in applying 

2 Creative Industry Management provides students with knowledge about 
the creative industry and many relevant insights as well as steps to 
establish a creative industry.

1 4

2

6
th

SEM Credit

Credit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio
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Cross-Disciplinary Course-

2 The Cross-Disciplinary Course provides students with multidisciplinary 
knowledge outside the DKV program which is expected to be a support 
and expand the students’ knowledge.

2

6
th

SEM
Credit

Hour(s)
Class
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Elective Courses

Visual StudiesDV4687

4 The Visual Studies course is provided for students who want to focus on 
the visual studies (decoding) of various design phenomena and 
euphoria. This course counterbalances the visualization euphoria as an 
expression of the students’ works. The Visual Studies course also 
encourages students to create through critical investigation using 
various studies, relevant theories, and thinking perspectives.

1 4

Art TheraphyDV4688

4 The Art Therapy course is a treatment that uses artworks, images, art 
creative processes, and client responses to artwork products as a 
reflection of individual development, abilities, personality, interests, 
focus, and conflicts. The creative process of self-expressing art helps 
people to solve conflicts and problems, develop interpersonal skills, 
manage behavior, reduce stress, improve self-esteem and 
self-awareness, and gain enlightening insights.

2

6
th

SEM
Credit

Credit

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Visual Communication Media, Research Methodology

Prerequisite Course, Min Grade C
Visual Communication Media
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4

AdvertisingDV4309

4 Advertising is a branch of brand communication. This optional course 
will discuss all the specifics of advertising. In this course, students are 
provided with the practical knowledge of basic logic in advertising, idea 
patterns, advertising strategies, creative execution in various media, and 
several other insights, such as presenting and self-promoting.

2

CreativepreneurshipDV4706

4 Creativepreneurship is an optional course that teaches students about 
entrepreneurship basics. Becoming an entrepreneur does not only refer 
to starting an independent business but also working in a company 
(intrapreneur), working in the social field (sociopreneur), or focusing on 
the environmental field (ecopreneur). This course also enables students 
to create a business plan.

2 4

AnimationDV4709

The Animation course aims to train the skills of applying motion principles in 

communicating a narration and learning about the animation production flow in 

this industry through an artwork production learning process.

2 4

4

6
th

SEM

Credit

Credit

Credit

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Visual Communication Media

Prerequisite Course, Min Grade C
Visual Communication Media

Prerequisite Course, Min Grade C
Visual Communication Media, Conceptual Photography
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4

BrandingDV4701

4 Branding is an optional course that discusses the roles/positions of 
branding in the business world as well as the branding strategies and 
communication which will be combined with a suitable designing 
process. The expected outcome is the students’ ability to design and 
show their capability in creating an effective, creative, and innovative 
branding strategy for a product. Students are expected to develop their 
skills in the market analysis process and later demonstrate 
accountability for their designs in a presentation about the solution of 
the existing design problems. Students are also expected to display 
managerial skills in real cases of branding.

2

PackagingDV4702

4 Packaging Design is an optional course included in the skill courses. Packaging 

Design covers the aesthetic (form) aspects such as graphics, shapes, and 

material as well as the functional aspects.

1 4

6
th

SEM
Credit

Credit
Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Visual Communication Media

Prerequisite Course, Min Grade C
Visual Communication Media
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2 4

Event Organizing / Brand ActivationDV4324

4 Event Organizing (EO)/Brand Activation is a part of brand 
communication. This optional course will discuss the stages of events 
related to brand activation. Students will learn to analyze problems 
related to brands and finally hold the event creatively and innovatively.

4

4

4

Illustrasi GrafisDV4705

Graphic Illustration guides students in processing visual languages from writings, 

stories, or ideas using manual and digital methods. The illustration depicts and 

states ideas, feelings, purposes, situations, or abstract concepts in real forms to 

be easily understood. Examples of these forms are comics, art concepts, and so 

forth.

2

Street ArtDV4708

The Street Art concept is an optional course for students who love 

experimenting in creating artworks. The “street” in this course does not refer to 

the location, but the street spirit which is the basis of experimenting with art and 

exploring all the media that can be used in creating artworks. The materials 

learned in this course are Iconic, Performance Art, Installation Art, Stencil Art, 

Mural Art, Graffiti, and New Media Art.

2

6
th

SEM
Credit

Credit

Credit

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Visual Communication Media

Prerequisite Course, Min Grade C
Visual Communication Media

Prerequisite Course, Min Grade C
Visual Communication Media
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4

4

Applied PhotographyDV4704

Applied Photography is an optional course for students who are interested in 

applying the insights about photography they learned in Basic Photography 

and exploring more advanced applications. This course provides the 

knowledge and comprehension about the benefits of using photography as a 

visual language, both in artworks and commercial products. This course also 

encourages students to create photos in projects that are in line with the 

provided briefs to train students’ abilities in solving certain problems using 

photography.

2 4

1 3

Digital ImagingDV4319

Digital Imaging is an optional course that develops students’ abilities in 

applying the basic photography elements into a digital composition with an 

interesting design. This course provides applicative insights about 

photography, lighting, colors, and composition to create an aesthetic work.

Fashion AccessoriesDV4715

Fashion Accessories is an optional course that provides the basic knowledge of 

designing fashion accessories, especially for students who are interested in 

engaging in this field in the future.

2 4

4

6
th

SEM

Credit

Credit

Credit

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Visual Communication Media

Prerequisite Course, Min Grade C
Visual Communication Media, Conceptual Photography

Prerequisite Course, Min Grade C
Visual Communication Media, Conceptual Photography
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4

4

InfographicsDV4329

Infographics teach students about the ways to design communicative and 

effective visual content, related to both data visualization and information in the 

form of infographics. Infographics aim to communicate messages through a 

series of data to be easily understood, to fulfill the objectives, to be clear, and to 

focus on the interest of the message itself. Students are encouraged to learn 

and apply the means to investigate and find the message the data has to 

convey to the audience. Therefore, visual communication actively contributes 

to a mutual communication process between the data producer (brand, 

products, etc.) and the target audience.

2

Web DesignDV4710

Web Design is an optional course. Students will learn about the User 

Interface/User Experience (UI/UX) concept in digital media. This course will also 

equip students with the technical skills of HTML5 and CSS3 in designing 

websites.

3 1

4 6
th

SEM
Credit

Credit

Hour(s)
Class

Hour(s)
Studio

Prerequisite Course, Min Grade C
Visual Communication Media

Prerequisite Course, Min Grade C
Visual Communication Media, Conceptual Photography

Hour(s)
Class

Hour(s)
Studio
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Conceptual FahsionDV4714

Conceptual Fashion is a combination of visual communication design and 

theoretical concepts of fashion. It is expected to apply the knowledge about 

visual communication design which includes design basics, typography, 

illustration, photography, branding, IMC, etc., and to combine it with theories of 

patterns, textile, fashion designing, fashion sketching, etc. in Conceptual 

Fashion.

The outcome of this optional course is the mixed media of visual 

communication design and fashion design, both manual and digital, deeply 

focusing on aspects such as fashion illustration and photography, branding, 

and IMC based on a concept. This outcome will become a holistic design that 

responds to the existing social, economic, and environmental problems. This 

course is an introduction that prepares students for their final project.

1 6

4

Game DesignDV4712

Game Design provides insights on basic theories, principles, and techniques in 

board game and digital game design as a visual communication media.

2

4

46
th

SEM

Credit

Credit
Prerequisite Course, Min Grade C
Visual Communication Media

Prerequisite Course, Min Grade C
Visual Communication Media

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Studio
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2 4

Film ProductionDV4711

Film Production explores cinematography concepts, introduces 

categories/types of films, and introduces the basic principles of film production 

design, film production management, the implementation of film production, 

and film presentation media.

4

Visual EffectDV4713

Visual Effect explores the basic principles and techniques in designing and 

applying visual effects as a part of the post-production stage in an audiovisual 

work.

2

4

4

6
th

SEM
Credit

Credit

Prerequisite Course, Min Grade C
Visual Communication Media

Prerequisite Course, Min Grade C
Visual Communication Media

Hour(s)
Class

Hour(s)
Studio

Hour(s)
Class

Hour(s)
Studio

Community Outreach Program (COP)-

4 The Community Outreach Program (COP) is an interdisciplinary 
educational activity that allows students to experience living in 
communities to respond to their social life and help the communities 
solve their problems.

Credit
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8

8

Research InnovationDV4671

The Research Innovation Project is a place for students who are 
interested in using research to find a creative solution for problems in the 
community. This course is also provided for those who are interested in 
creating business innovations related to visual communication design.

Global ExposureDV4674

LEAP Global Exposure is an option for students who want to study abroad, 
with the scheme options of student exchange, a joint program, or a 
double degree program, with a study period of 1 semester at least and 2 
semesters at most. Global Exposure aims to provide students with the 
opportunities to study abroad and have an international experience 
beneficial for the development of their knowledge, character, and 
personality.

LEAP

7
th

SEM
Credit

Credit

Prerequisite Course, Min Grade C
Brand Communication Strategy

Prerequisite Course, Min Grade C
Brand Communication Strategy
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8
Creative Industry InternshipDV4676

LEAP Creative Industry Internship is a study course option for students 
who want to do an internship in a company/industry in the visual 
communication design career fields to implement the materials that 
have been taught in class and train students’ soft skills (communication 
and coordination) at work.

8
Community EngagementDV4725

LEAP Community Engagement is a study course option for students to 
understand many social perspectives and issues as well as how they 
relate to visual communication design concepts and implementation. 
The activity implements a learning method that applies the material and 
theories learned in class as real actions, namely the ability to:
1. Apply visual communication design knowledge in the fields of  
   education, research, and community service;
2. Develop creative and innovative ideas in the scope of visual 
    communication design;
3. Expand visual communication design knowledge with a 
    multidisciplinary approach; and Improve the quality of visual 
    communication design professionals to be relevant to the demands of 
    current developments.

7
th

SEM
Credit

Credit

Prerequisite Course, Min Grade C
Brand Communication Strategy

Prerequisite Course, Min Grade C
Brand Communication Strategy
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Digital LeadershipDU4198

2 Digital Leadership is a course that provides digital leadership insights. 
Digital leadership is leadership in the digital era which transforms the 
organization into a more digital one. This course will discuss servant 
leadership principles, competence in building communities, and digital 
competence. Each student will apply many digital leadership principles 
to their programs, including in choosing their future professions related 
to the program.

2

2

2

Research Innovation Intellectual Property RightDV4716

This course helps students understand the significance of protection for 
intellectual properties and introduces them to its arrangements.

Creative Industry Internship PreparationDV4675

This course prepares students for an internship in a company/industry in 
the visual communication design career fields to implement materials 
that have been taught in class and train students’ soft skills 
(communication and coordination) at work.

LEAP Preparation

7
th

SEM
Credit

Credit

Credit

Hour(s)
Class
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2

2
Global Exposure PreparationDV4673

LEAP Global Exposure is an option for students who want to study abroad, 
with the scheme options of student exchange, a joint program, or a 
double degree program, with a study period of 1 semester at least and 2 
semesters at most. Global Exposure aims to provide students with the 
opportunities to study abroad and have an international experience 
beneficial for the development of their knowledge, character, and 
personality.

Community Engagement Media PublicationDV4678

This course provides an understanding of media publication, both 
academic and public, as one of the outcomes of Community 
Engagement by using networking in the conventional and digital media.

7
th

SEMCredit

Credit
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2

2

2

Research Innovation Project ReportDV4716

This course provides students with knowledge about research planning 
and helps them create a formal research report in line with academic 
standards.

Creative Industry Internship Project ReportDV4675

In this course, students write a report about their internship in a 
company/industry in the visual communication design career fields to 
implement the materials that have been taught in class and train 
students’ soft skills (communication and coordination) at work.

Community Engagement Project ReportDV4678

This course consists of the proposal-writing plan for the community 
service in the Community Engagement program, including finding the 
correlations of the problems and proposal-writing methods, from the 
statement of the problem, the objective, the purpose and benefits, 
research methods, and so forth.

LEAP Project Report7
th

SEM
Credit

Credit

Credit
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2
Global Exposure Project ReportDV4717

LEAP Global Exposure is an option for students who want to study abroad, 
with the scheme options of student exchange, a joint program, or a 
double degree program, with a study period of 1 semester at least and 2 
semesters at most. Global Exposure aims to provide students with the 
opportunities to study abroad and have an international experience 
beneficial for the development of their knowledge, character, and 
personality.

7
th

SEM
Credit
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8

8

Research Innovation Final ProjectDV4680

This course is a continuance of the Research Innovation Project, a place 
for students who are interested in doing research and innovations 
related to visual communication design and implementing the solutions 
they have created.
The expected outcomes are Thesis/Study, Strategic Planning or Visual 
Communication Design Products (i.e. promotions, branding, packaging 
design, film, game design, etc.), and Business Innovation planning.

Creative Industry Internship Project & ReportDV4684

LEAP Creative Industry Internship is a study course option for students 
who want to do an internship in companies/industries in visual 
communication design to implement the materials taught in class and 
train their soft skills (communication and coordination) at work.

LEAP Final Project8
th

SEM
Credit

Credit

Prerequisite Course, Min Grade C
LEAP

Prerequisite Course, Min Grade C
LEAP
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8

8
Global Exposure Final ProjectDV4682

LEAP Global Exposure is an option for students who want to study abroad, 
with the scheme options of student exchange, a joint program, or a 
double degree program, with a study period of 1 semester at least and 2 
semesters at most. Global Exposure aims to provide students with the 
opportunities to study abroad and have an international experience 
beneficial for the development of their knowledge, character, and 
personality.

Community Engagement Final ProjectDV4685

This course serves as a guide in the Community Engagement Program. 
The course begins with finding problems, solutions, and the coherence 
between the problems and the communities, followed by collaborating 
with other branches of knowledge. Community Engagement is therefore 
expected to set off networking in the community.

8
th

SEMCredit

Credit

Prerequisite Course, Min Grade C
LEAP

Prerequisite Course, Min Grade C
LEAP
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2

2

2

Research Innovation Academic PublicationDV4681

The Research Innovation Academic Publication course facilitates 
students to publicize the result of their research and innovations related 
to visual communication design. The expected outcomes are academic 
journal publication, presentations in seminars/conferences, 
proceedings, and Intellectual Property Rights.

Creative Industry Internship Project PresentationDV4718

This course is one of the important courses in the DKV program of Petra 
Christian University. This course trains students to master and develop 
presentation techniques that are greatly required at work, especially for 
designers. In this course, students learn to present well and about its 
application in visual communication design. The discussion topics 
include theories of presentation techniques, professional insights, 
presentation practice, and technique implementation.

Community Engagement Academic PublicationDV4678

This course covers the preparation of an academic journal in the form of 
community service reports as a part of the Community Engagement 
program. Community Engagement involves cooperation with many 
parties according to the selected program.

LEAP Presentation8
th

SEM
Credit

Credit

Credit
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2
Global Exposure PresentationDV4683

LEAP Global Exposure is an option for students who want to study abroad, 
with the scheme options of student exchange, a joint program, or a 
double degree program, with a study period of 1 semester at least and 2 
semesters at most. Global Exposure aims to provide students with the 
opportunities to study abroad and have an international experience 
beneficial for the development of their knowledge, character, and 
personality.

8
th

SEM
Credit
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2

2

2

Research Innovation Final Project ExhibithionDV4681

This course is a place for students to hold an exhibition for the results of 
their research and innovations related to visual communication design. 
The expected main outcome is to exhibit students’ work in public.

Creative Industry Internship Final Project ExhibithionDV4718

Mata Kuliah Leap CII Exhibition mempersiapkan mahasiswa agar 
mampu membangun personal branding melalui media pameran 
populer yang akan bermanfaat bagi perjalanan karirnya kelak.

Community Engagement Final Project ExhibithionDV4678

The Community Engagement process creates a solution for social 
problems, starting from community empowerment and collaboration to 
the networking that occurs in the community. This process is then 
presented in creative, innovative, and communicative documentation.

LEAP Final Project Exhibithion8
th

SEM
Credit

Credit

Credit
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2
Global Exposure Final Project ExhibithionDV4720

LEAP Global Exposure is a course option for students who want to study 
abroad, with the scheme options of student exchange, a joint program, 
or a double degree program, with a study period of 1 semester at least 
and 2 semesters at most. Global Exposure aims to provide students with 
the opportunities to study abroad and have an international experience 
beneficial for the development of their knowledge, character, and 
personality.

8
th

SEM
Credit
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Artworks
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Ellen Violetta - “Sentra Madu”

Ardika Priyata - “Meeting The Anxiety”Teresa Tiffany K. - “Surabaya Animal Care Community”

Gavriela Insan  - “Tri-Buddhi ”



Theresia Monica - “Terre”

Kezia Lanita - “Pujon Kidul”

Sonya - “Reaction”

Listia Febriani - “Dayak Beadworks”

Gavriela Insan  - “Tri-Buddhi ”



Josephine Edina - “Domeener”

Theresia Monica - “Terre”

Albertus Ivan - “Babad Majapahit”

Immanuela Lesterina Budianto - “Bawana Artbook ”

Melia Christie  - “Ceritera Wastra ”



Lecturers
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Dr. Listia Natadjaja, S.T., M.T., M. Des.

Elisabeth Christine Yuwono, S.Sn., M.Hum.

Hen Dian Yudani, S.T., M.Ds.

Aniendya Christianna, S.Sn., M.Med.Kom.

Rebecca Milka Natalia B., S.Sn., M.Ds.

Deddi Duto Hartanto, S.Sn., M.Si.

Dr. Heru Dwi Waluyanto, M.Pd.

Mendy H. Malkisedek, S.Sn., M.Ds.

Rika Febriani, S.Sn., M.A.

Obed Bima Wicandra, S.Sn., M.A.

Yusuf Hendra Yulianto, S.Sn., MCA

Daniel Kurniawan S., S.Sn., M.Med.Kom.

Anang Tri Wahyudi, S.Sn., M.Sn.

Asthararianty, S.Sn., M.Ds.

Ani Wijayanti S., S.Sn., M.Med.Kom.

Dr. Bing Bedjo Tanudjaja, M.Si.

Dr. Andrian Dektisa H., S.Sn., M.Si.

Ryan P. Sutanto, S.Sn., M.Med.Kom.

Cindy Muljosumarto, S.Sn., M.Des.

Erandaru, S.T., M.SC.

Maria Nala Damajanti, S.Sn., M.Hum.

Aristarchus Pranayama K., BA, MA

Luri Renaningtyas, S.T., M.Ds.

Vanessa Yusuf, S.Ds., M.Ds.

listia@petra.ac.id

xine_y@petra.ac.id

hendian@petra.ac.id

aniendya@petra.ac.id

milka@petra.ac.id

deddi@petra.ac.id

herusagi@petra.ac.id

mendy@petra.ac.id

rikariko@petra.ac.id

obedbima@petra.ac.id

yulianto.yusuf@petra.ac.id

daniel.kurniawan@petra.ac.id

anang@petra.ac.id

astha@petra.ac.id

cusan_80@petra.ac.id

abimanyu@petra.ac.id

andrian@petra.ac.id

ryan@petra.ac.id

cindy.mul@petra.ac.id

andar@petra.ac.id

mayadki@petra.ac.id

arispk@petra.ac.id

cocolatos@petra.ac.id

vanessa@petra.ac.id
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Dr. Listia Natadjaja, S.T., M.T., M. Des.

Daniel Kurniawan S., S.Sn., M.Med.Kom.

Cindy Muljosumarto, S.Sn., M.Des.

Asthararianty, S.Sn., M.Ds.

Aristarchus Pranayama K., BA, MA

Aniendya Christianna, S.Sn., M.Med.Kom.

Ani Wijayanti S., S.Sn., M.Med.Kom.

Dr. Andrian Dektisa H., S.Sn., M.Si.

Anang Tri Wahyudi, S.Sn., M.Sn.

Yusuf Hendra Yulianto, S.Sn., MCA

Maria Nala Damajanti, S.Sn., M.Hum.

Hen Dian Yudani, S.T., M.Ds.
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Dr. Bing Bedjo Tanudjaja, M.Si.

Vanessa Yusuf, S.Ds., M.Ds.

Ryan P. Sutanto, S.Sn., M.Med.Kom.

Rika Febriani, S.Sn., M.A.

Rebecca Milka Natalia B., S.Sn., M.Ds.

Obed Bima Wicandra, S.Sn., M.A.

Mendy H. Malkisedek, S.Sn., M.Ds.

Erandaru, S.T., M.Sc.

Deddi Duto Hartanto, S.Sn., M.Si.

Luri Renaningtyas, ST, M.Ds.

Elisabeth Christine Yuwono, S.Sn., M.Hum.

Drs. Heru Dwi Waluyanto, M.Pd.
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Facilities
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Administration
Office
Room No.  Q.503

Staff  Elvira Adhi Prameswari, S. Psi.

Staff  Juliana Sihombing, A.Sc.

Printed Media
Laboratory
Room No.  Q.708E and SB

Head of Laboratory  Ani Wijayanti Suhartono., 

S.Sn., M.Med.Kom.

Laboratory Assistant  Hartaman Satriyo

Facilities  Print and Cut, UV Print, Plotter Print, 

Photo Print, Manual Screen Printing, Digital Screen 

Printing, Laser Print

This laboratory is used for courses such as Digital 

Graphic, Graphic Production Process, Graphic 

Technology, Conceptual Photography, Visual 

Branding, Visual Communication Media, Brand 

Communication Strategy, as well as Community 

Research and Services.
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Digital Graphic Laboratory
Room No.  Q.708

Head of Laboratory  Ryan Pratama Sutanto, 

S.Sn., M.Med.Kom.

Laboratory Assistant  Heri Wibowo

Facilities  PC and iMac, Wacom, Spyder Color 

Calibration, Webcam.

The Digital Graphic Laboratory is used in 

courses such as Digital Graphic, Digital 

Interface, Digital Typography, Web Design, 

Digital Imaging, Audio Visual, Motion Graphic, 

and Digital Fashion.

Multimedia Laboratory
Room No.  Q.803

Head of Laboratory  Hen Dian Yudani, S.T., M.Ds.

Laboratory Assistan  Agis Hermansah

Facilities  PC, stabilizer, slider, lighting.

The Multimedia Laboratory accommodates 

the Audio Visual course, where students learn 

about the production process.
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Photography Laboratory
Room No.  Q.706

Head of Laboratory  Luri Renaningtyas, S.T., 

M.Ds.

Laboratory Assistant  Ainul Jakin

Facilities  Three model studios including two 

tabletops, one changing room, one room for 

the Head of Laboratory, storage room, 

artwork-keeping shelves, and one front desk 

for the laboratory assistant.

his laboratory is used for practice sessions in DKV 

and DFT’s Photography courses. Students can use 

the laboratory for model and still-life 

photo-shoot. Meanwhile, lecturers can use the 

laboratory for Community Service and 

researches. The laboratory is also open for rent 

for the university’s internal photo-shoot 

necessities.

Digital Media Laboratory
Room No.  Q.803

Head of Laboratory  Erandaru, S.T., M.Sc.

Laboratory Assistant  Agis Hermansah

The Digital Media Laboratory accommodates 

the Digital Media course.
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Fashion Laboratory
Room No.  Q.703

Head of Laboratory  Rika Febriani, S.Sn., M.A.

Laboratory Assistant  Thessalonica

Raramayo Huwae

Facilities  Industrial sewing machine, portable 

sewing machine, embroidery machine, 

overlock sewing machine, mannequins, 

pattern table, tracing table, and steam irons.

The Fashion Laboratory accommodates 

fashion design courses in DFT by providing 

rooms and equipment for sewing, creating 

patterns, draping, and working with creative 

fabrics.

Brandcomm Laboratory
Room No.  Q.706

Head of Laboratory  Mendy H. Malkisedek,

S.Sn., M.Ds.

Facilities  Mini library, meeting room, work desks.

The Brandcomm Laboratory is used for Brand 

Communication practice sessions. In this 

laboratory, students can engage first-hand 

in Brand Communication projects.
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Ethics
Learning
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Communication
Ethical

with Lectures
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1 Be considerate of timeliness in contacting your 

lecturers. Avoid contacting lecturers at midnight, 

predawn, or break time, except in emergencies, such 

as illness, accidents, or grievances.

2 Begin with greetings.

3 Use “I’m sorry” or “my apologies” to show your man-

ners and sincerity.

4 Make sure you introduce yourself at the beginning of 

every conversation, mentioning your full name, 

program, Student Registration Number (NRP), and 

relevant courses.

5 Use generally understandable Indonesian language, 

proper punctuations, and formal contexts.

6 Avoid using abbreviations and informal terms or 

typ1ng l1k3 th1s.

7 Be straightforward in communicating your needs, 

without intricacy and pleasantries.

8 End the message with a “thank you” or end greetings.
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These regulations are established based on the Decree of the Rector No. 286/Kept/UKP/2016.
These regulations apply to all DKV, DFT, and IPDM students.

1

2

3

4

5

6

7

8

Ethical
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Do not wear hats indoors.1

Do not wear low-cut t-shirts/shirts/

blouses which reveal your chest area.
2

Do not wear t-shirts/shirts/blouses with 

thin material that reveals your 

undergarments.

3

Wear t-shirts/shirts/blouses which can 

cover your belly, back, and bottom 

when you sit and bend over.

4

Do not wear trousers/pants/skirts with 

rips on any parts.

5

Wear skirts that reach your knees when 

you sit.
6

Do not wear shorts. The minimal length of 

your trousers/pants is right above the 

ankle.

7

Do not wear sandals, flip-flops, or slippers. 

The only types of sandals allowed are the 

ones that cover your heels and toes.

8

Wear your footwear appropriately.9

Do not step on the back parts of your 

footwear, wearing it as slippers.
10

Ethical
within Campus Grounds

Dressing
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Learning is a life process, undefeated by time. 

Keep the spirit of learning alit, since not everyone has the opportunity

to learn in a supportive situation and environment. 

Give your best in every opportunity, because the future is owned by those

who are willing to learn and prepare in the present.

The most important thing is to know that all that we have now is from the Lord. For 

this reason, we should experience this process with God by our side, so that what 

we have learned does not go to waste.

“The fear of the LORD is the beginning of knowledge, 

but fools despise wisdom and discipline.”

-Proverbs 1:7

The Secretary of DKV - Elisabeth Christine Yuwono, S.Sn., M.Hum.

"Many believe – and I believe – that I have been designated for this work by 

God. In spite of my old age, I do not want to give it up. I work out of love for 

God and I put all my hope in Him." (Michaelangelo)
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Jeffrey Hardi Santoso

Meliana Jesslyn Darmawan

Illustrator
Audrey

Subo Original Creator
Aristarchus Pranayama K., BA, MA

Editor & Translator
Christy Maya Uktolseya, S.S., M.S.

Appreciations
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Program Studi Desain Komunikasi Visual
Kampus Timur, Gedung Q lt. 5
Universitas Kristen Petra
Jl. Siwalankerto 121-131

(031) 298-3415

dkv.petra.ac.id

@dkvpetra

DKV Petra
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